
Raj Goel, CISSP 



Subject: Featuring <<CLIENTNAME>> in our newsletters 

  

Message: 

Dear <<FIRSTNAME>>, 

                 We’d love to feature <<CLIENTNAME>> in our newsletters. 

 Could you take 5 minutes and answer these questions: 

  

A. What do you like most about our services?  

 B. What is one thing we could do to improve our service to you? 

 C. What could we do to deliver a complete “WOW” experience? 

 D. What other products or services would you like to see us offer?  

 E. Would you recommend our services to others? Why or why not? 

 F. Please use this space to provide any other comments, suggestions, or advice: 



 Call or meet with them within 3 days of 
asking 

 Keep it casual  

 Bob, we’re putting together our April newsletter 
and I’d love to feature you in it. 



 Take their answers and form them into 3-4 
sentences. 

 Send to client for review. 
 ALWAYS get written confirmation before 

using 



A. What do you like most about our services?    
I am more and more busy on a daily, weekly and monthly basis, put in about a half day (12 
hours), and am actually on 24/7 
I don’t consider myself to be cutting edge partly because I don’t have time I can put aside 
for classes.  I need my equipment to be dependable and to work properly.   
 For that I have been able to rely on Raj and his Brainlink staff – mostly Fabian. 
  They regularly service my computers and laptops and back them put.  Any time I have a 
problem, they are there to repair or correct it. 
 
B. What is one thing we could do to improve our service to you? 
Occasionally, we talk about something and don’t follow up.  The only thing I recall is that I 
have a second monitor in the office.  We talked about hooking it up but never did?? 
Otherwise,  Improving service?  I don’t know how since Brainlink is always there for me 
  
C. What could we do to deliver a complete “WOW” experience?  When I take the time to 
think about it, the WOW is that you are in the background (off the radar) yet always there 
when I send out a call for help 

5 ©2014 Raj Goel  / Raj Goel, CISSP / raj@brainlink.com / 917-685-7731 



D. What other products or services would you like to see us offer? Perhaps, an occasional 
evaluation of my equipment as to whether it is appropriate, i.e. power, capacity, storage, 
performance etc. 
  
E. Would you recommend our services to others? Why or why not?  I would recommend 
your service, but would say for the record (between us) that I have no idea what the 
competition offers in terms of price or reliability or expertise.  I don’t have the time (or 
desire) to go comparison shopping.  It’s like – “If it ain’t broke; don’t fix it! 
  
F. Please use this space to provide any other comments, suggestions, or advice: 
  
G.  What would you like me to tell the world about you or your services? 
  
I and my associates have many years of experience (we’re the oldest guys in the room), 
know many people and can usually find the right solution for any client. 
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 Optionally, do a CLIENT 
PROFILE 



 ALWAYS get written 
confirmation before 
using 







Bootcamp Bonus:  
Marketing SOP  
Getting And Using Testimonials 
(you must signup by May 5th) 
 
 
 



Raj Goel, CISSP 
Chief Technology Officer 
Brainlink International, Inc. 
C: 917-685-7731 
raj@brainlink.com 
www.RajGoel.com 
www.linkedin.com/in/rajgoel 
 
Author of “The Most Important Secrets To Getting Great Results From IT” 
http://www.amazon.com/gp/product/0984424814 
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